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Europe’s travel recovery attained a significant boost during the summer months, with
improving vaccination rates and an easing of travel restrictions boosting traveller
confidence and enabling greater activity. The creation of the EU Digital COVID-19
Certificate was key to the further opening-up of Europe during the summer,
providing a unified approach to the restart of travel across the region. The
certificate offered an important gateway to more normal travel behaviour, reducing
the burden of testing and quarantine measures on tourists and easing concerns
related to welcoming tourists back. Intra-regional travel as a result experienced an
uplift and is set to account for 85% of European international arrivals in 2021, up
from 77% in 2019, according to Tourism Economics’ latest baseline. Portugal, Malta,
and Iceland have managed to vaccinate over 80% of their populations, with Portugal
possessing the highest vaccination rate in Europe at 86%. However, there is a
divergence in vaccination rates across Europe, with Eastern Europe trailing behind.
Bulgaria, Belarus, Bosnia & Herzegovina and Ukraine are at the bottom end of the
scale, with less than 20% of their populations fully vaccinated. This slower vaccine
rollout across Eastern Europe may potentially impact the pace of recovery. However,
they are still well ahead of the global trend. Nearly all Eastern European markets
are set to vaccinate 70% of their populations by 2022, with Bulgaria and the Czech
Republic reaching this benchmark by 2023. Based on current rates, Slovakia will
vaccinate 70% of its population by 2024, the slowest pace across Europe. Though an
acceleration in distribution rates would push these timelines forward. The vaccine
administered has also become a matter of contention across Europe. The EU has
approved the use of AstraZeneca, Pfizer, Moderna, and Janssen vaccines, but the
Sputnik V vaccine – the main vaccine used in Russia – still awaits approval from the
European Medicines Agency (EMA) and the World Health Organisation (WHO) and
is not recognised as valid by certain destinations. This has emerged as a greater
concern for Western Europe, where Russian arrivals are expected to remain below
2019 levels until 2024 compared to 2023 for Eastern Europe.
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MONITORING SENTIMENT FOR DOMESTIC AND
INTRA-EUROPEAN TRAVEL - SEPT 2021



KEY FINDINGS



THIS REPORT MONITORS SENTIMENT AND SHORT-TERM INTENTIONS FOR DOMESTIC
AND INTRA-REGIONAL TRAVEL WITHIN EUROPE AND IS THE 8TH WAVE OF MARKET
RESEARCH1 INITIATED IN SEPTEMBER 2020. RESPONSES ARE COLLECTED FROM
EUROPEANS IN 10 HIGH-VOLUME SOURCE MARKETS, IN LIGHT OF THE COVID-19
CRISIS. 

• TRAVEL SENTIMENT REMAINS HIGH, WITH 68% OF EUROPEANS PLANNING TO
TRAVEL BETWEEN JULY 2021 AND JANUARY 2022. 
• THE COVID-19 VACCINE IS KEY TO TOURISM RECOVERY: HALF (50%) OF EUROPEANS
PLAN TO BOOK A TRIP ONCE VACCINATED AND OVER HALF (54%) CONFIRM THAT
THE VACCINE MADE THEM MORE OPTIMISTIC AND CONFIDENT REGARDING TRAVEL. 
• 57% OF RESPONDENTS STRONGLY AGREE/AGREE THAT THE INTRODUCTION OF THE
EU DIGITAL COVID19 CERTIFICATE WILL FACILITATE TRAVEL PLANNING
• WHEN PLANNING A TRIP, EUROPEANS PRIMARILY DESIRE ENJOYING LIFE IN A
RELAXING ENVIRONMENT (17%), ESCAPING FROM ROUTINE (16%) AND SPENDING
QUALITY TIME WITH FAMILY OR FRIENDS (14%).

EUROPEANS’ DESIRE FOR LEISURE TRAVEL REACHED ITS HIGHEST SHARE OF ALL
RESEARCH WAVES OVER THE SUMMER MONTHS (72% OF ‘EARLY-BIRD’ TRAVELLERS). 
• 53% OF EUROPEANS PLANNING TO TRAVEL IN THE NEXT 6 MONTHS AIM TO VISIT
ANOTHER EUROPEAN COUNTRY – THE HIGHEST LEVEL SINCE SEPTEMBER 2020. 56%
OF ‘EARLY-BIRD’ TRAVELLERS FOCUSED ON JULY-SEPTEMBER, WHILE 37% PLAN TO
TRAVEL BETWEEN OCTOBER 2021 AND JANUARY 2022. 
• EUROPEANS WITH SHORT-TERM TRAVEL PLANS SHARED PREFERENCES FOR
SPENDING THEIR NEXT HOLIDAY OUT IN THE FRESH AIR, WHETHER ON SUN &
BEACH (23%), COAST & SEA (15%) OR NATURE & OUTDOORS TRIPS (13%). 
• AT THE SAME TIME, AN INCREASING NUMBER OF RESPONDENTS FAVOUR
TRAVELLING BY CAR (40%), WHILE THEIR PREFERENCE FOR AIR TRAVEL DROPPED TO
ITS LOWEST POINT (46%) SINCE SEPTEMBER 2020, PARTIALLY DUE TO THE STRONG
INTEREST IN DOMESTIC TRAVEL (35%) AND VISITING NEIGHBOURING COUNTRIES
(30%). 
• 1 IN 3 OF ‘TRAVEL-READY’ EUROPEANS ARE PLANNING A 4–6-NIGHT TRIP, AND HALF
WILL INVEST 500-1,500 EUROS ON THEIR NEXT HOLIDAY. A THIRD (34%) OF THEM
HAVE CHOSEN A DESTINATION, BUT NOT YET BOOKED, AND 29% HAVE FULLY
BOOKED THEIR NEXT TRIP.



• SLOWLY ADJUSTING TO LIVING ALONGSIDE COVID-19, THE SHARE OF RESPONDENTS WHO
REFRAINED FROM PLANNING A TRIP DROPPED TO ITS LOWEST POINT (16%). 
• THE TOP 3 FACTORS BOOSTING TRAVELLERS’ CONFIDENCE IN PLANNING A TRIP BETWEEN
OCTOBER-NOVEMBER ARE GETTING VACCINATED (37%), PRE-TRAVEL COVID-19 TESTS (20%)
AND DESTINATIONS’ EFFECTIVENESS IN MANAGING COVID-19 (20%). 
• THE MOST WORRISOME PARTS OF A JOURNEY IN RELATION TO PERSONAL HEALTH AND
SAFETY REMAIN THE AIR TRAVEL (17%), IN-DESTINATION TRANSPORT (15%) AND FOOD &
BEVERAGE (13%).

RECOMMENDATIONS FOR DESTINATIONS 

• THE STRONG LINK BETWEEN VACCINATION AND TRAVEL CONFIDENCE ENDURES.
DESTINATIONS SHOULD MAINTAIN THEIR FOCUS ON COUNTRIES THAT TOP THE
VACCINATION UPTAKE LIST AND ON AGE GROUPS WITH A HIGH SHARE OF FULLY
VACCINATED CONSUMERS*.
• DESTINATIONS SHOULD FURTHER ENHANCE STRICT HEALTH & SAFETY PROTOCOLS AND
HIGHLIGHT THEIR POSITIVE PERFORMANCE IN LIMITING THE SPREAD OF COVID-19 IN
RESPONSE TO TRAVELLERS’ ACUTE CONCERNS ABOUT DESTINATIONS’ COVID-19 CASE
LEVELS AND EFFECTIVE MANAGEMENT OF THE PANDEMIC.
• WITH INCREASING INTEREST IN ROAD TRIPS AND IN OUTDOOR HOLIDAYS, DESTINATIONS
COULD CO-CREATE THEMED INTRA-REGIONAL CAR ROUTES BASED ON VISITORS’ INTERESTS
TO HELP DISPERSE VISITOR FLOWS AND BUILD INTER-REGIONAL TOURISM PARTNERSHIPS. 
• RESPONDING TO EUROPEANS’ TASTE FOR 4-6-NIGHT CITY BREAKS, URBAN DESTINATIONS
CAN PROMOTE INDEPTH EXPERIENCES, SUCH AS LOCAL CULTURAL EVENTS, MULTI-DAY
WORKSHOPS AND DAY TRIPS TO NEARBY PLACES TO ATTRACT LONGER STAYS THAT RESULT
IN GREATER ECONOMIC CONTRIBUTIONS.

RECOMMENDATIONS FOR BUSINESSES

• TAKING ADVANTAGE OF EUROPEANS’ POSITIVE TRAVEL SENTIMENT, BUSINESSES COULD
OFFER EARLY-BIRD DEALS FOR Q4 2021 THAT FOCUS ON DRIVING-DISTANCE AUDIENCES AND
THAT HAVE FLEXIBLE BOOKING TERMS. 
• BUSINESSES CATERING FOR FAMILIES SHOULD HIGHLIGHT THEIR OFFER AS A WAY TO
SPEND QUALITY TIME TOGETHER AND RE-CONNECT, WHILE BUSINESSES FOCUSING ON
COUPLES SHOULD SPOTLIGHT ROMANTIC LEISURE TIME AND ENJOYING LIFE IN A RELAXING
ENVIRONMENT. 
• HOTELS SHOULD FOCUS ON SHORT BOOKING WINDOWS, AS 44% OF ‘EARLY-BIRD’
TRAVELLERS HAVE CHOSEN WHERE THEY WANT TO GO BUT HAVE NOT YET BOOKED THEIR
ACCOMMODATION. • UTILISING UNSOLD ROOM INVENTORY THROUGH NEGOTIATING WITH
CAREFULLY SELECTED CONTENT CREATORS COULD BE A WAY FOR INDEPENDENT HOTELS
AND RESORTS TO FURTHER COMMUNICATE THEIR BRAND, PROVIDE ENGAGING CONTENT
AND DRIVE DIRECT SALES. 
• IN RESPONSE TO EUROPEANS’ CONCERNS AND DECLINING INTEREST IN AIR TRAVEL,
AVIATION STAKEHOLDERS SHOULD PROMOTE LAST-MINUTE DEALS, FLEXIBLE
CANCELLATION POLICIES AND THE STRICT IMPLEMENTATION OF HEALTH & SAFETY
PROTOCOLS AT AIRPORTS AND IN-FLIGHT.
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EUROPEANS' ATTITUDES TOWARDS RESPONSIBLE TRAVEL CHOICES 
JUNE | 2021





INTERNATIONAL TOURISM ENJOYED SIGNS OF REBOUND IN JUNE AND JULY 2021
AS SOME DESTINATIONS EASED TRAVEL RESTRICTIONS AND THE GLOBAL
VACCINATION ROLLOUT ADVANCED IN MANY PARTS OF THE WORLD.

VACCINES AND REOPEN BORDERS
DRIVING TOURISM’S RECOVERY

4 OCT 21
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